
 

 

  

 

 

 

Thank you for participating in ONE BOLD GIRL, ONE BOLD THOUGHT: BRINGING STEM TO LIFE THROUGH HEART. We 

are looking forward to hearing your bold idea.  We appreciate your interest in our competition. The winner shall 

receive a scholarship in the amount of $  and shall be a featured speaker at the American Heart 

Association’s goREDTALKS. 

 

ONE BOLD GIRL, ONE BOLD THOUGHT: BRINGING STEM TO LIFE THROUGH HEART 

Over the years, many great ideas have contributed to the research and treatment of coronary heart disease, as 

well as its causative risk factors and consequences. These ideas have led to drastic improvements in patient 

treatment, care, and quality of life.  

 

We are looking for ONE BOLD GIRL, ONE BOLD THOUGHT to change the health of our community. The winner of 

this competition will be a featured speaker during our goREDTALKS event and our Most Powerful Voices Concert. 

 

The question is simple, select a topic related to the work of the American Heart Association and contemplate 

one idea that could potentially change the culture of health in Detroit.  For example, what are their powerful 

thoughts regarding… 

 

• Making the healthy choice the easy choice  

• Heart disease prevention and treatment  

• Stroke prevention and treatment  

• Thoughts on cardiac and stroke rehab re-imagination  

• Heart disease and stroke in Detroit  

• Safe routes to school  

 

goREDTALKS is loosely based on the principals of Tedx - a showcase for speakers presenting a well-formed idea 

in a short period of time. We bring together some of Detroit’s brightest minds from various industries to give talks 

that are idea-focused, and on a wide range of subjects, to foster learning, inspiration and wonder – and to 

provoke conversations that matter. The idea behind goREDTALKS is to promote ideas that relate back to the 

lifesaving work of the AHA. 

 

 DMC Heart Hospital is our Presenting Sponsor of the 2016 goREDTALKS Detroit. The theme for our event is the 

“Heart of Detroit” and is curated by the AHA Go Red For Women team. This year’s event will be hosted by DMC 

on the grounds of the DMC Heart Hospital in September.   In addition to the program, there is a continental 

breakfast prior to the start of the event and an interactive break that highlights some of the life-saving innovations 

of DMC and the AHA. Guests are invited to network with other guests and our speakers, and to join in on the 

conversations that matter 

 

The guiding principal for the competition is the same as all other goREDTALKS - to promote an idea that relates 

back to the lifesaving work of the AHA. Each student will prepare a talk using the following guidelines. 

 

Step 1: Format 

Your talk should be no more than 8 minutes. An audience will stay engaged longer when talks last for a short 

period of time.  At goREDTALKS, some talks may last for up to 15 minutes, while others may get the point across 

in 5.  Either way, short talks = an engaged audience! 

 

Step 2: Your Idea 

Think of it like a human interest piece in the news. Your idea can be something that’s totally new, challenge 

the norm, or a great basic idea with a compelling new argument behind it.  Your idea should use evidence 

or observations and then draw a larger conclusion. 

 

 

 

Raj Sandhu
Typewritten Text
2,500

Raj Sandhu
Typewritten Text

Raj Sandhu
Typewritten Text

Raj Sandhu
Typewritten Text

Raj Sandhu
Typewritten Text

Raj Sandhu
Typewritten Text

Raj Sandhu
Typewritten Text

Raj Sandhu
Typewritten Text



 

ONE BOLD GIRL: ONE BOLD THOUGHT 

Page 2 

 

Your audience will look to you to provide accurate information, so while you don’t have to be an expert on 

the subject, you do need to be correct and factual – particularly if they are based on history, science or 

statistics – so please double check your facts. 

 

When preparing your idea, think of the basic idea and ask yourself if it’s something unique, is it interesting to 

the general public, is it factual, is there data to support it, and if presenting a call to action can your audience 

actually execute it?  Once these questions are answered, if the overall answer is no, fine tune your idea, share 

it with someone for their thoughts. 

 

Step 3: Be Creative and Jump In 

Once your idea is set, create an outline and consider the structure for your script.  Keep in mind that you want 

to engage your audience. Start by making them care, explain your idea succinctly and with conviction. 

Consider the supporting facts or evidence, and how and why your idea could be (or was) implemented. 

Finish up by sharing how your idea could affect your audience.  

Your outline should include all the evidence that you want to use. Consider the audience and what they may 

already know and what you might need to convince them of. Write your outline in order of what they will 

need to know before they can understand the next point and start will the more least interesting items and 

build up to the most interesting one.   Once you’re done, scratch out whatever you can, without losing the 

integrity of your idea. 

 

When writing your script, be true to yourself and the way that you speak. Speak in the present tense and use 

strong words to keep it interesting.  

 

A strong introduction is critical to drawing in your audience. It should be something that grabs their attention, 

don’t focus too much on yourself and don’t open with statistics, then get your idea out as quickly as possible.  

 

If you plan on using slides, keep them simple and use as few as possible to get the point across. Consider 

whether or not they add something to your talk and if they’ll be helpful to your audience.  Use large fonts 

(42pt or larger), your own images (or images that you have written rights to use), and use as few words as 

possible as we want the audience to listen and not read. 

 

In your conclusion, leave your audience feeling positive about you and your idea.  The conclusion isn’t a 

summary, but an opportunity to share with the audience how your idea might affect their lives.  If appropriate, 

give your audience a call to action. 

 

 

Step 4: Submit Your Written Talk 

 
Your talk is now ready for round one of the competition. Your written talk shall be reviewed by a team 

including representatives of Detroit Public Schools. Ten talks will move on to the semi-final rounds. 

 

Step 5: Semi-final Round - Rehearse and Share Your Talk 

Practice makes perfect. Rehearse your talk until you feel perfectly comfortable, rehearse it in front of other 

people and ask for criticism. Speak like you’re talking to just one person in a spontaneous one-way  

conversation,  stand firmly in one place as opposed to moving about, time yourself and rehearse until you 

get the timing right every time. 

 

Once you are comfortable, get ready to present, we can’t wait to hear what you have to say!  

Present your talk via video. The judges will then select 5 finalists.  
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Step 6: Final Round – Live Presentation 

 

The final five talks will be viewed live by a team made up of professionals from the American Heart 

Association, their sponsors and the Detroit Public School Foundation.  A winner shall be selected and shall 

receive a scholarship and present their talk live at goREDTALKS. 

 

Step 7: goREDTALKS 

Prior to the event you’ll be provided a mentor to work with you on your talk. The day of the event you’ll get 

to walk on the stage and practice.  We absolutely want you to feel comfortable, relaxed and have fun.  We 

thank you for your participation in goREDTALKS!  Congratulations, enjoy the evening and feel confident with 

the applause!  Most importantly, remember that we are grateful to you and your support of the American 

Heart Association. 

 

 
The American Heart Association 

Heart disease is the No. 1 killer in the world – and the #1 killer of all women. Stroke ranks second globally and is a 

leading cause of severe disability. Some form of cardiovascular disease affects more than one in every three 

adult Americans and many suffer terribly from disabilities caused by these diseases. Each year, these diseases 

claim the lives of over 786,000 Americans. 

 

The American Heart Association (AHA) is the nation’s oldest and largest voluntary organization dedicated to 

fighting heart disease and stroke. We fund innovative research, fight for stronger public health policies, and 

provide critical tools and information to save and improve lives. The American 

Heart Association wants everyone to understand the threat – and to know that cardiovascular diseases and 

stroke are largely preventable. 

 

The impact of the AHA in metropolitan Detroit is significant. For every $1 we raise locally, we receive $3 in return 

investments to allocate to grants, creating new science-based opportunities and economic growth. Last year 

we raised $3.2 million in Southeast Michigan but funded over $10 million in local grants, ensuring scientific research 

funding that leads to lifesaving discoveries and technology to treat and cure heart disease. 

 

Our 2020 Impact Goal is to improve the cardiovascular health of all Americans by 20 percent, and reducing 

deaths from cardiovascular diseases and stroke by 20 percent, all by the year 2020.  We are making progress but 

we’re not there yet. More people than ever are now living with cardiovascular diseases and dealing with risk 

factors such as obesity, high blood pressure and unhealthy diets. In the U.S., 82.6 million people are living with 

cardiovascular diseases, including the after-effects of heart attacks or strokes. The good news is: we know how 

to change all that. Our volunteers are how we do it.  And life is why we do it. 

 

For additional information please contact Mindy Lopus, Corporate Development Director, American Heart 

Association, at mindy.lopus@heart.org or 248-936-5818. 
 

mailto:mindy.lopus@heart.org



